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Hawaii, Smash Hit at Taiwan’s largest Travel Show, November 18 – 21, 2004 
 
The Hawaii Booth at the Taipei International 
Travel Fair was a smash hit among Taiwan VIPs 
and TV reporters.  The Taipei International 
Travel Fair is the largest Travel Show in Taiwan 
with more than 110,000 visitors at the 4-day 
show.  
 
Hawai’i Tourism Taiwan organized a Hawaii 
Booth, including participation by a local Hula 
teacher, Mr. Paul Hanohano, who just opened a 
Hula School in Taipei this week.   The Hawaii 
Booth secured the lion’s share of media 
attention at the Fair as a result of regular hula 
performances and the high visibility/high impact 
booth.  Hawaii Booth was the most prominently 
covered booth at the Fair, with three network TV stations reporting live from the Travel Fair venue 
and all three of them featuring the Hawaii booth on an on-going basis. 
 

At the booth, information literature including Maps of 
O’ahu, Maui, Kauai’i and the Big Island and “Islands 
of Aloha” Guidebooks were distributed. Along with 
Hawai’i Tourism Taiwan, major local Travel Agents 
participated in the Hawai’i Booth.       
 
Photo: Gentlemen from left to right 
Mr. Ling-San LIN, Minister of Transportation & 
Communication, Republic of China (left); Mr. CT Su, 
Director of the Taiwan Tourism Bureau (right) and 
Jemy See, Representative of Hawai’i Tourism Taiwan 
(far right) 
 
 

 
Travel Agent & Golf Media Fam Tour from Korea (Oct. 31 ~ Nov. 5) 
 
With the cooperation and assistance from hotels and golf 
courses on Oahu and the Big Island, HTK successfully 
conducted a joint golf fam tour with Korean Air.   This 
Golf fam tour group represented 3 golf/luxury specialty 
travel agents and 3 media, including a well known golf 
columnist.   KALPAK, an affiliated travel agency of 
Hanjin Group, which owns Korean Air, targets the 
high-end market, and will create Hawaii golf tour 
packages starting this winter.   Those that assisted with 
the FAM tour with accommodation and golf were Hapuna 
Beach Prince Hotel and Mauna Kea GC on the Big  
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Island, Turtle Bay Resort & Golf Course, and Hilton Hawaiian Village and Hyatt Regency Waikiki on 
Oahu. 

 
Photo: Mauna Kea was first featured in “Kim Maeng Ryung’s Golf Colunm” on the Hankook Ilbo 
Website.   http://golfi.hankooki.com/community/wwwboardlist.php?tablename=golfphoto 
 
 
 
 
Hawaii wraps up a week of tourism promotions in China, November 22 – 28, 
2004 
 
Hawaii Tourism China participated in the China International Travel Mart (CITM) which set new 
standards in size, quality and participation rate, cementing its status as the most important travel 
mart in China.   Given the super-hot China travel market, CITM attracted a record number of 
exhibitors and visitors, with 1,848 booths attracting more than 2,900 exhibitors - 400 more than at 
the last show in Shanghai in 2002. 
 
Hawaii Tourism China designed and built a 
large “Hawaii Booth” at CITM with seven 
suppliers participating from Hawaii: 
 
Air & Sea Travel Center Inc. 
Galaxy Tour, Inc. 
Hawaii Naniloa Resort  
Hyatt Regency Waikiki Resort & Spa 
Polynesian Cultural Center 
Starwood Hotels and Resorts Hawaii 
Waikiki Beachcomber 
 

At the Hawaii Booth, Hawaiian musicians 
and Hula dancers from Hawaii performed 
6 times a day and attracted thousands of 
potential Hawaii travelers during the 4-day 
show.  Island Maps and the Islands of 
Aloha Guidebooks were distributed to 
Chinese consumers.  
 
Hawaii Tourism China also organized an 
“Aloha Night” and “Hawaii Tourism 
Seminar” on Friday, November 26, where 
suppliers from Hawaii had an opportunity to 
introduce their services and products to more 

than 170 key Chinese media and travel trade.  The highlight of the evening was the signing of a 
letter of cooperation between Hawaii Tourism China and the Jing’An District, the core business 
district of Shanghai.   As a finale, Hawaiian musicians and Hula dancers performed at the Grand 
Square of Jin An Temple and at the Hilton Shanghai. 
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Asia Promotional Opportunities 
 

KOREA 
a) Individual Media Visit - Tour de Monde (Nov. 30 ~ Dec. 9) 
b) Group Media Fam Trip (December)  
c) Samsung Mall Online Co-op Event (Nov. 1 ~ Dec. 31) 
d) SBS TV <Taste Vs. Taste> Shooting  (Dec. 13 ~18) 
e) Busan City Travel Agent FAM Tour (Feb/March 2005) 
 
For more details and for participation, please contact Irene Lee of Hawaii Tourism Korea at: 
irenelee@marketinggarden.com 

 
 

CHINA 
a) Golf Fam (Dec. 1 - 6) 
For more details and participation, please contact Tina Yao of Hawaii Tourism China at: 
tinayao@marketinggarden.com 

 
 
TAIWAN & Other Asia 

a) DBEDT Arts Mission to Taipei Dec. 15-17 
For more details and participation, please contact Jemy See of Hawaii Tourism Taiwan at: 
jemysee@marketinggarden.com 

 
  


